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Geographic Segments
Millions of

Millions of yen U.S. dollars

2007 2006 2005 2007

Revenues
Japan Outside customer revenues . . . . . . . . . . . . . . . ¥  7,010,181 ¥  6,747,222 ¥  6,598,002 $  59,408

Intersegment transactions . . . . . . . . . . . . . . . . 1,274,048 1,033,180 937,814 10,797
Total . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8,284,229 7,780,402 7,535,816 70,205

Asia Outside customer revenues . . . . . . . . . . . . . . . 1,459,549 1,178,568 1,059,197 12,369
Intersegment transactions . . . . . . . . . . . . . . . . 561,208 453,823 388,249 4,756

Total . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2,020,757 1,632,391 1,447,446 17,125
North America Outside customer revenues . . . . . . . . . . . . . . . 981,098 899,608 798,266 8,314

Intersegment transactions . . . . . . . . . . . . . . . . 89,912 64,486 34,224 762
Total . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,071,010 964,094 832,490 9,076

Europe Outside customer revenues . . . . . . . . . . . . . . . 645,354 519,042 470,792 5,469
Intersegment transactions . . . . . . . . . . . . . . . . 37,454 27,390 20,015 317

Total . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 682,808 546,432 490,807 5,787
Other Areas Outside customer revenues . . . . . . . . . . . . . . . 151,721 120,361 100,786 1,286

Intersegment transactions . . . . . . . . . . . . . . . . 21,574 11,182 3,545 183
Total . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 173,295 131,543 104,331 1,469

Subtotal . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 12,232,099 11,054,862 10,410,890 103,662
Eliminations & Corporate items . . . . . . . . . . . . (1,984,196) (1,590,061) (1,383,847) (16,815)

Total . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10,247,903 9,464,801 9,027,043 86,847

Operating income (loss) (note 2)

Japan . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . ¥     212,316 ¥     275,715 ¥     274,389 $    1,799
Asia . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . (3,664) 6,727 27,538 (31)
North America . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 25,310 23,428 10,188 214
Europe . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 23,312 18,702 16,382 198
Other Areas . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8,647 6,555 3,260 73

Subtotal . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 265,921 331,127 331,757 2,254
Eliminations & Corporate items . . . . . . . . . . . . (83,409) (75,115) (52,702) (707)

Total . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 182,512 256,012 279,055 1,547

Revenues by Market
Millions of

Millions of yen U.S. dollars

2007 2006 2005 2007

Japan Revenues . . . . . . . . . . . . . . . . . . . . . . . . . . . . . ¥  6,093,627 ¥  5,825,156 ¥  5,749,603 $  51,641
Percentage of Total Revenues (%) . . . . . . . . . . 59 62 64

Outside Japan Asia . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,859,664 1,619,235 1,406,883 15,760
Percentage of Total Revenues (%) . . . . . . . . . . 18 17 15
North America . . . . . . . . . . . . . . . . . . . . . . . . . 1,057,389 968,957 901,855 8,961
Percentage of Total Revenues (%) . . . . . . . . . . 10 10 10
Europe . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 869,022 748,480 709,770 7,365
Percentage of Total Revenues (%) . . . . . . . . . . 9 8 8
Other Areas . . . . . . . . . . . . . . . . . . . . . . . . . . . 368,201 302,973 258,932 3,120
Percentage of Total Revenues (%) . . . . . . . . . . 4 3 3
Subtotal . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4,154,276 3,639,645 3,277,440 35,206
Percentage of Total Revenues (%) . . . . . . . . . . 41 38 36

Total . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10,247,903 9,464,801 9,027,043 86,847
Notes: 1. This information is disclosed in accordance with a ministerial ordinance under the Securities and Exchange Law of Japan.

2. In order to be consistent with financial reporting principles and practices generally accepted in Japan, operating income (loss) is presented as total revenues less cost
of sales and selling, general and administrative expenses. The Company believes that this is useful to investors in comparing the Company’s financial results with those
of other Japanese companies. Under accounting principles generally accepted in the United States of America, restructuring charges, net gain or loss on sale and
disposal of rental assets and other property, impairment losses and special termination benefits are included as part of operating income (loss). See the consolidated
statements of operations and notes 18, 19 and 20 to the consolidated financial statements. The restructuring charges mainly represent special termination benefits
incurred with the reorganization of the business structures, and as the result of the Company and its subsidiaries reviewing and reshaping the business portfolio.

The Hitachi Group’s Approach to CSR
The corporate credo is to contribute to society

through the development of superior, original tech-

nology and products, and we have long cherished

Hitachi’s founding spirit encapsulated by the words,

“Wa,” “Makoto” and “Kaitakusya-seishin.”*

CSR, as defined by the Hitachi Group, means

promoting activities that increase social, economic,

environmental and human value with a clear commit-

ment from top management and by strengthening

corporate governance, based on a culture of

compliance and high ethical values. In accordance

with Hitachi’s founding spirit, the mission of the

Hitachi Group is to contribute to the realization of a better, more prosperous global society, by utilizing the

true collective strengths of the group, characterized by its knowledge and technology. This is also the Hitachi

Group’s vision for CSR.

To fulfill these philosophies and missions and to meet the expectations of society, Hitachi in March 2005

formulated the CSR Policy of the Hitachi Group. The Hitachi Group also has a framework for promoting CSR

activities worldwide based on this policy.

Achieving the Three-Year Roadmap
The Hitachi Group has been following the Hitachi Group Three-Year CSR Roadmap since April 2006. This

CSR medium-term action plan identifies goals and challenges by determining the society’s expectations and

demands for each of the policies set forth in the CSR Policy of the Hitachi Group.

In fiscal 2006, to root the CSR Policy of the Hitachi Group to every Hitachi Group company, Hitachi ran

a CSR e-learning program, conducted an employee survey of CSR awareness and implemented other

initiatives in Japan. Overseas, we focused on establishing a structure to promote CSR and on formulating

action policies suited to each region.

Corporate Social Responsibility

The Hitachi Group believes corporate social responsibility (CSR) is

founded on the understanding and actions of each individual employee.

With this in mind, Hitachi has formulated the Hitachi Group Three-Year

CSR Roadmap as a medium-term CSR action plan. Guided by this

roadmap, the group is working as one to strengthen its CSR activities.

CSR Policy of the Hitachi Group

1. Commitment to Corporate Social Responsibility
(CSR)

2. Contribution to Society through Our Business

3. Disclosure of Information and Stakeholder
Engagement

4. Corporate Ethics and Human Rights

5. Environmental Conservation

6. Corporate Citizenship Activities

7. Working Environment

8. Responsible Partnership with Business Partners

(Adopted March 2005)

Hitachi Group Corporate
Social Responsibility
Report 2007
This report outlines the
Hitachi Group’s overall
stance and specific
activities and measures
regarding CSR. * Wa: harmony, trust, respect

Makoto: sincerity, fairness, honesty, integrity

Kaitakusya-seishin: pioneering spirit, challenge
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In fiscal 2007, we will work to raise the level of CSR activities as well as to strengthen the management

cycle through communication with stakeholders. Moreover, we will strive to enforce compliance by

instilling an even greater awareness of compliance in employees. Through these measures, we aim to

deepen CSR activities.

About Hitachi’s Environmental Activities
The Hitachi Group has a medium-term environmental plan called Environmental Vision 2015, under which it

is implementing measures on a global basis aimed at realizing a corporate community and sustainable

society that are in harmony with the natural environment. Hitachi has also formulated The Second Term

Environmental Strategy, a five-year action plan for translating this vision into reality. Activities under this

strategy began in April 2006.

The Hitachi Group views prevention of global warming, sustainable use of resources, recycling and

conservation of the ecosystem as particularly important environmental themes. Based on this stance, the

Hitachi Group works to reduce environmental load by repeatedly making improvements at the design stage,

which has a major bearing on the environmental performance throughout the entire lifecycle of a product,

from production to final disposal, and the manufacturing stage where direct loads are emitted.

To reduce the environmental load at both the design and manufacturing stages in a well-balanced

manner, Hitachi has set targets for fiscal 2015 to achieve “emission neutral” status, whereby “direct loads*1”

imposed from the sourcing of raw materials to production and distribution, and “social loads*2” arising once

products are in the hands of users, are reduced by the same amount.

*1 Direct loads: energy used in production activities, such as the acquisition of basic materials and processing and refining

of parts; greenhouse gases emitted from factories; and energy used for recycling waste and for transportation.

*2 Social loads: electricity consumed by products and energy used for recycling end-of-life products, among other items.
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