Hitachi to Launch d obal "Inspire the Next" Brand Canpai gn

-- Corporate advertising expenditures outside of Japan to

be doubl ed, speedi ng up enhancenent of brand val ue --

TOKYQ, Japan, August 29, 2001 -- Hi t achi, Ltd.
(NYSE: HI T/ TSE: 6501), headquarteredin Tokyo, today announced
that in Septenber, as part of a brand managenent program
introduced in April 2000, it will launch a global brand
canpai gn based on the value commtnent of the "lInspire the
Next" corporate statenent. One of the Hitachi's targets is
to increase the ratio of its overseas business to at | east
50% The new canpaign will double corporate advertising
expendi tures outside of Japan and speed up the enhancenent
of Hitachi's brand value globally, hel ping the conpany to
achieve its target at an early stage.

To get ahead in a managenent climte shaped by the
ongoi ng globalization of business managenent and the
evolution towards a know edge-based society, enterprises
have to make every effort to utilize their conpetitive
superiority and maxim ze their conpany val ue. For this,
brands, which synbolize a corporate vision, are becom ng
i ncreasingly inportant as a managenent resource for w nning

out in a tinme of megaconpetition.



Agai nst this business backdrop, in April 2000, Hitach
i ntroduced a brand nanagenent program and defined "lnspire
the Next" as its corporate statenent of value that is the
prom se of the Htachi brand. "Inspire the Next" contains
Hitachi's intention and conmtnment to continue to breathe
new life into the next era. The aimis to use a shared
under standi ng by Hitachi's enpl oyees of the val ue prom sed
by the H tachi brand as a basis for conducting corporate
activities in a consistent, integrated way, and to use a
shari ng of the brand val ue anong out si de st akehol ders t o make
Hi tachi a conpany peopl e choose by brand.

Since April last year, in countries outside of Japan,
Hitachi has relied nostly on internal conmunications to
achi eve a shared under st andi ng anong enpl oyees of the val ue
comm tnent of "Inspire the Next." The upcom ng gl obal brand
canpaign will be used to al so communi cate the val ue prom sed
by the Htachi brand to stakehol ders outside the conpany.

In the past, corporate advertising outside of Japan has
focused on the princi pal business areas of each region, with
the format and nessage changing fromregion to region. In
t he new canpai gn, however, the corporate intent of "lnspire
the Next" wll be used as the basis for a series of
advertisenents with uni formformts and nessages. Alongw th
the i npl enent ati on of t he canpai gn, expendi tures for overseas
corporate advertising wll be doubl ed, and to further ensure
uniformty and effectiveness, the canpaign will be handl ed

by a single advertising agency, MCann-Erickson, instead of



the previous practice of using a different agency for each
regi on.

In terns of content, to get across Hitachi's corporate
intention of continuingto"lnspirethe Next", the main focus
of the advertisenents wll be information systens,
t el econmuni cati ons and el ectronics, based on Hitachi's w de
range of business operations and high technol ogical
capabilities. The canpaign will target top and mddle
managenent in the United States, Europe and Asia, and will
be inplenented from early Septenber, using various nedia
i ncl udi ng busi ness magazi nes, cable TV and t he Web. Canpai gn
siteat http://global.hitachi.cominspire/, will belaunched
on Septenber 1°, 2001.

Hi tachi, Ltd., headquartered in Tokyo, Japan, is one
of the world's |eading global electronics conpanies, with
fiscal 2000 (ended March 31, 2001) consol i dat ed sal es of 8,417
billion yen ($67.9 billion*). The conpany manuf actures and
markets a w de range of products, including conmputers,
sem conductors, consuner products and power and industria
equi pnent. For nore information on Hitachi, Ltd., please

visit Htachi's Wb site at http://global.hitachi.com



