FOR IMMEDIATE RELEASE

Hitachi to Participate in “Earth Hour 2015”
“Hitachi Global Lights-Off Campaign” to take place in 21 countries
Signboard illumination and other lighting to be turned off all over the world

Tokyo, Japan, March 19, 2015 --- Hitachi, Ltd. (TSE:6501) today announced that it will
participate in “Earth Hour 2015” — the world’s largest environmental campaign, conducted by
the World Wide Fund for Nature (WWF). In 21 countries where Hitachi sites are located,
llumination for signboards, offices, and other lighting will be turned off for one hour from 20:30
to 21:30 local time on Saturday, March 28.

“Earth Hour” started in 2007 as an international event in which people all over the world share
their desire to “halt global warming” and “protect Earth’s environment” by tumning off their
electricity on the same day at the same hour. It is the largest event in the world today, with over
7,000 cities in more than 150 countries participating.

Hitachi has been conducting a lights-off campaign in Japan as part of “Hitachi Group
Summertime Energy Saving Initiative”. This year Hitachi will also participate in “Earth Hour” by
turing off its lights globally as a way of further raising awareness of the need to halt global
warming and protect the environment. Specifically, as a Lights-Off Campaign, Hitachi will turn
off signboard illumination for one hour from 20:30 to 21:30 on Saturday, March 28 at its sites in
Sydney, Australia, Shanghai, China, Hong Kong, Bangkok, Thailand, Dubai, United Arab
Emirates, and other cities. Furthermore, for an extension period from Monday, March 23 until
Friday, March 27, the Group is calling for interior and exterior lighting to be turned off at its
manufacturing plants and offices. 90 companies of Hitachi group, from 206 sites in 21 countries
plan to participate in this initiative, which is expected to reduce electricity consumption by
35,000 kwh*,

Hitachi is promoting global production that reduces the environmental burden of a product
throughout its life cycle, based on the three pillars of global warming prevention, resource
conservation, and ecosystems preservation. Through activities such as the “Hitachi Global
Lights-Off Campaign”, Hitachi will act to further increase awareness of the need for
environmental consideration and reduce CO, emissions. At the same time, it will contribute to
the realization of a sustainable society through the Social Innovation Business.

* An approximate reduction in electricity consumption of 35,000 KWh corresponds to a CO. emission reduction of approximately 20t-
COs,./ CO, emission per unit of 0.570 kg CO,/ KWh is based on the figures for fiscal 2013 of the Environmental Action Plan by the
Japanese Electric Utility Industry (Federation of Electric Power Companies of Japan).

- more -



About Hitachi, Ltd.

Hitachi, Ltd. (TSE: 6501), headquartered in Tokyo, Japan, delivers innovations that answer
society’s challenges with our talented team and proven experience in global markets. The
company’s consolidated revenues for fiscal 2013 (ended March 31, 2014) totaled 9,616 billion
yen ($93.4 billion). Hitachi is focusing more than ever on the Social Innovation Business, which
includes infrastructure systems, information & telecommunication systems, power systems,
construction machinery, high functional materials & components, automotive systems,
healthcare and others. For more information on Hitachi, please visit the company’s website at
http:/Avww.hitachi.com.
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Information contained in this news release iIs current as
of the date of the press announcement, but may be subject
to change without prior notice.
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