— Who We Are

The Value Creation Cycle

of Hitachi

The Integrated Report 2025 consists
of three parts based on our value
creation cycle: Value Creation to
achieve further growth, Value
Integration to support our growth
and Value Empowerment, the
wellspring of our corporate value
creation.
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Mission contribute to society through the development of superior, original technology and products.
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https://www.hitachi.com/content/dam/hitachi/global/en/sustainability/media/download/en_sustainability2025.pdf#page=15



